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● Editorial Policy: We have compiled an explanation 
on topics we consider important and a report on 
the impact and effects of our business activities on 
society and the environment, using the GRI 
Guidelines as reference.

● Scope of the report: EIZO Nanao Group
Exceptions to the scope of coverage are explained 
in the notes to the relevant sections.

● Period covered: April 1, 2011 to March 31, 2012 (FY 2011)

● Issue date: October 2012

● Issue date of previous report: October 2011

● Issue date of next report: October 2013

● CSR Activity System: The General Affairs division is 
responsible for our CSR activities. Under the 
supervision of the officer in charge of general 
affairs, the division reports on its activities to the 
board of directors

● Contact information: EIZO Nanao Corporation General 
Affairs Department, 
Tel: +81-76-274-2406
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